
Poster	  Print	  Size:	  
This	  poster	  template	  is	  set	  up	  for	  A0	  
interna7onal	  paper	  size	  of	  1189	  mm	  
x	  841	  mm	  (46.8”	  high	  by	  33.1”	  
wide).	  It	  can	  be	  printed	  at	  70.6%	  for	  
an	  A1	  poster	  of	  841	  mm	  x	  594	  mm.	  

Placeholders:	  
The	  various	  elements	  included	  in	  
this	  poster	  are	  ones	  we	  oNen	  see	  in	  
medical,	  research,	  and	  scien7fic	  
posters.	  Feel	  free	  to	  edit,	  move,	  	  
add,	  and	  delete	  items,	  or	  change	  
the	  layout	  to	  suit	  your	  needs.	  
Always	  check	  with	  your	  conference	  
organizer	  for	  specific	  requirements.	  

Image	  Quality:	  
You	  can	  place	  digital	  photos	  or	  logo	  
art	  in	  your	  poster	  file	  by	  selec7ng	  
the	  Insert,	  Picture	  command,	  or	  by	  
using	  standard	  copy	  &	  paste.	  For	  
best	  results,	  all	  graphic	  elements	  
should	  be	  at	  least	  150-‐200	  pixels	  
per	  inch	  in	  their	  final	  printed	  size.	  
For	  instance,	  a	  1600	  x	  1200	  pixel	  
photo	  will	  usually	  look	  fine	  up	  to	  
8“-‐10”	  wide	  on	  your	  printed	  poster.	  

To	  preview	  the	  print	  quality	  of	  
images,	  select	  a	  magnifica7on	  of	  
100%	  when	  previewing	  your	  poster.	  
This	  will	  give	  you	  a	  good	  idea	  of	  
what	  it	  will	  look	  like	  in	  print.	  If	  you	  
are	  laying	  out	  a	  large	  poster	  and	  
using	  half-‐scale	  dimensions,	  be	  sure	  
to	  preview	  your	  graphics	  at	  200%	  to	  
see	  them	  at	  their	  final	  printed	  size.	  

Please	  note	  that	  graphics	  from	  
websites	  (such	  as	  the	  logo	  on	  your	  
hospital's	  or	  university's	  home	  page)	  
will	  only	  be	  72dpi	  and	  not	  suitable	  
for	  prin7ng.	  
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Change	  Color	  Theme:	  
This	  template	  is	  designed	  to	  use	  the	  
built-‐in	  color	  themes	  in	  the	  newer	  
versions	  of	  PowerPoint.	  

To	  change	  the	  color	  theme,	  select	  
the	  Design	  tab,	  then	  select	  the	  
Colors	  drop-‐down	  list.	  

	  
	  

	  

	  

	  

	  
	  

	  

	  

The	  default	  color	  theme	  for	  this	  
template	  is	  “Office”,	  so	  you	  can	  
always	  return	  to	  that	  aNer	  trying	  
some	  of	  the	  alterna7ves.	  

Prin7ng	  Your	  Poster:	  
Once	  your	  poster	  file	  is	  ready,	  visit	  
www.genigraphics.com	  to	  order	  a	  
high-‐quality,	  affordable	  poster	  print.	  
Every	  order	  receives	  a	  free	  design	  
review	  and	  we	  can	  delivery	  as	  fast	  
as	  next	  business	  day	  within	  the	  US	  
and	  Canada.	  	  

Genigraphics®	  has	  been	  producing	  
output	  from	  PowerPoint®	  longer	  
than	  anyone	  in	  the	  industry;	  da7ng	  
back	  to	  when	  we	  helped	  MicrosoN®	  
design	  the	  PowerPoint	  soNware.	  	  
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Expected	  results:	  	  
An	  applicaEon	  about	  visualizing	  spa7al	  urban	  planning	  informa7on	  with	  interac7on	  methods	  on	  public	  
displays	  
An	  EvaluaEon	  framework	  for	  the	  effec7veness	  of	  public	  displays	  for	  the	  purpose	  of	  	  public	  par7cipa7on	  in	  
spa7al	  urban	  planning	  process	  
	  

Context	  

Contribu7on	  to	  OCT:	  
The	  second	  components	  of	  OCT:	  a	  curated	  set	  of	  
example	  apps,	  data,	  and	  services	  (C2).	  
Main	  stakeholders:	  	  
Ci7zens	  and	  governments	  could	  be	  main	  
stakeholders	  of	  my	  research,	  which	  would	  facilitate	  
high	  quality	  flows	  of	  informa7on	  between	  them.	  

	  	  	  	  Impact	  

	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

	  	  	  	  AcEons	  	  	  	  &	  	  	  	  	  	  	  	  Results	  

Future	  research	  on	  using	  public	  displays	  could	  be	  
extended	  to	  higher	  levels	  of	  public	  par7cipa7on	  in	  
other	  kinds	  of	  decision-‐making	  process	  beyond	  the	  
spa7al	  urban	  planning	  process	  in	  open	  ci7es.	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

	  	  	  	  Scaling	  Up	  
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TexTales�

SMS �

Shared	  photos �

SNSs �

Virtual	  keyboard �

•  Tweets �
•  Facebook�

A	  Real-‐World	  Virtual	  Environment	  for	  
Architecture	  and	  Urban	  Planning[4]	  
	  
	  

AQenEon:	  Too	  realisEc	  may	  make	  
ciEzens	  think	  a	  plan	  as	  a	  already	  
decided	  one.�
�

Public	  displays	  for	  commen7ng[3]	  
Public	  displays	  for	  polling/vo7ng[1]	  

Public	  displays	  as	  communica7on	  pla{orm[2]	  

v  Public	  Displays	  which	  are	  equally	  accessible	  to	  all	  locals,	  have	  proven	  
to	  be	  able	  to	  facilitate	  par7cipa7on	  opportuni7es	  for	  ci7zens	  

v  Public	  par7cipa7on	  in	  urban	  planning	  process,	  one	  essen7al	  part	  is	  to	  
facilitate	  high	  quality	  flows	  of	  informa7on	  among	  ci7zens	  and	  other	  stakeholders	  

Figure	  1.	  Immersive video.	  

v  Public	  par7cipa7on	  empower	  ci7zens	  to	  
par7cipate	  and	  benefit	  from	  in	  open	  ci7es	  


